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Unit 6: Linkage Ins8tu8ons

Lesson	6.1	–	Media	Basics	



Introduc8on

•  Mass	Media:	
•  Television,	radio,	newspapers,	magazines,	the	
Internet	and	other	means	of	popular	
communica/on	

•  High-Tech	Poli/cs:	
•  Poli/cs	in	which	the	behavior	of	ci/zens,	
policymakers,	and	poli/cal	agenda	are	
increasingly	shaped	by	technology	

•  Candidates	have	learned	that	one	way	to	guide	
the	media’s	focus	is	to	limit	what	they	report	on	
to	carefully	scripted	events.	



The Mass Media Today

• Media	Events:	Events	purposely	staged	for	the	
media	that	look	spontaneous.	
•  Truly	spontaneous	events	can	some/mes	backfire	on	
candidates.	

•  Image	Making	–	Presen/ng	oneself	in	a	par/cular	
way	to	appeal	to	voters.	
•  The	Reagan	administra/on	-	par/cularly	effec/ve	
in	controlling	the	president’s	image	as	presented	
by	the	media.		
•  The	30-second	presidency	(a	reference	to	30-second	
sound	bites	on	TV)	



Media Events 
Staged or Spontaneous?


• Candidate	Obama	meets	Joe	the	Plumber	

• President	Reagan	speech	at	the	
Brandenburg	Gate	

• Governor	Chris/e	meets	Hurricane	Sandy	
Protestor	



The Development of Media Poli8cs


•  Press	Conferences:	mee/ngs	of	public	officials	
with	reporters.	

•  Inves/ga/ve	Journalism:	the	use	of	in-depth	
repor/ng	to	unearth	scandals,	scams	&	schemes	
puZng	reporters	&	poli/cians	opposite	each	
other.	

•  Coverage	of	presiden/al	candidates	has	become	
less	favorable.	



The Print Media

• Newspapers	and	magazines	
•  “Yellow	journalism”:	a	sensa/onal	style	
of	repor/ng	characterized	newspapers	at	
the	turn	of	the	century.	
• Pecking	order	among	newspapers	
• New	York	Times	has	largest	impact	
• Washington	Post	(clearest	rival)	
• Wall	Street	Journal	
• Chicago	Tribune,	LA	Times…	serve	
local	markets	more	

• Newspaper	and	newsweekly	
circula/on	has	declined.	

•  Why?????	



The Broadcast Media


•  Television	and	radio	
• Brought	government	and	
poli/cs	into	peoples’	homes.	
•  Vietnam	War	and	Civil	Rights	

• Poli/cians’	appearances	and	
mannerisms	more	important.	
•  Kennedy-Nixon	presiden/al	
debate	



Federal Communica8ons Commission

•  Independent	regulatory	agency	-	
regulates	the	use	of	airwaves	in	three	
ways:	
•  Prevent	near	monopoly	control	of	market	
(limited	to	35%	control)	
•  Reviews	performance	of	sta/ons	(serve	
public	interest	to	maintain	broadcast	
license)	
•  Issues	fair	treatment	rules	for	poli/cians	
(must	be	willing	to	sell	ad	/me	to	all	
candidates	for	same	office)	



Impact of Narrowcas8ng

• Narrowcas(ng	-	replaced	broadcas/ng,	
meaning	sta/ons	target	par/cularly	
narrow	audiences.	
•  Increasing	the	division	between	the	
knowledgeable	and	the	apathe/c.	



Impact of the Internet

• Poten/al	to	inform	Americans	
about	poli/cs	
•  Internet	is	purposive—people	
choose	what	to	learn	about	
•  Since	Americans	are	generally	
disinterested	in	poli/cs,	they	will	
not	necessarily	use	the	Internet	
for	poli/cal	informa/on.	
• Blogs	provide	addi/onal	
informa/on	about	news	stories.	



Private Control of the Media

•  Small	number	of	TV	sta/ons	are	
publicly	owned	in	America.	
•  Independent	in	what	they	can	
report,	media	are	totally	dependent	
on	adver/sing	revenues.	
• Chains:	massive	media	
conglomerates	that	account	for	over	
four-fihhs	of	the	na/on’s	daily	
newspaper	circula/on	
•  Also	control	broadcast	media	





Presidents and the Media



