
Unit 6: Linkage Ins/tu/ons
Lesson	6.2	–	Media	Bias	



Repor/ng the News

•  Journalists	rely	on	public	officials	and	
established	sources	to	get	their	informa>on.	

•  Trial	Balloons:	Inten>onal	news	leak	for	the	
purpose	of	assessing	the	poli>cal	reac>on.	
•  Fed	to	reporters	in	the	form	of	informa>on	leaked.	

•  Reporters	and	their	sources	depend	on	each	
other—one	for	stories,	the	other	to	get	them	
out.	



Repor/ng the News

• Presen>ng	the	News	
•  Superficial	describes	most	news	coverage	today.	
•  Sound	Bites:	short	video	clips	of	approximately	10	seconds	



Bias in the News
• Many	people	believe	the	news	is	biased	in	favor	of	
one	point	of	view	(“Mainstream	Media”	favors	
liberals).	
• Reporters	are	more	likely	to	call	themselves	liberal	
than	the	general	public.	
•  Most	stories	are	presented	in	a	“point/counterpoint”	format	in	
which	two	opposing	points	of	view	are	presented.	

• Generally	media	it	is	not	very	biased	toward	a	
par>cular	ideology	
•  Biased	towards	what	will	draw	the	largest	audience—
good	pictures	and	nega>ve	repor>ng.	



Bias in the News



The News and Public Opinion

Agenda-seWng	effect	-Television	news	can	affect	
what	people	think	is	important.	
•  Some	stories	or	events	can	be	made	more	important,	
others	less	important,	depending	on	their	coverage.	

•  Media	outlets	favor	of	stories	with	high	drama	that	will	
aYract	people’s	interest	(rather	than	extended	analyses	of	
complex	issues).	

•  Bias	toward	stories	that	generate	good	pictures	
•  “Talking	Heads”	–	less	engaging	to	viewers	



Repor/ng the News



Media and the Scope of Government
• Watchdog	func-on	of	the	media	helps	to	keep	
government	small.	
•  Many	observers	feel	that	the	press	is	biased	
against	whomever	holds	office	and	that	
reporters	want	to	expose	them	in	the	media.		



The Media
•  The	media	is	NOT	democra>c.	
• News	outlet	focus	on	one	person	rather	than	
groups	–	easier		
•  The	rise	of	the	“informa(on	society”	has	not	
brought	about	the	rise	of	the	“informed	
society.”	
•  News	provides	more	entertainment	than	
informa>on;	it	is	not	thorough.	

•  News	is	a	business,	giving	people	what	they	
want.	



Top News Stories of 2016


